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{ Industry News }

ATS Packaging will have a major presence

at this year’s PPMA Show with two stands that

showcase the company’s wide range of

packaging machinery for a variety of end

markets including personal care,

pharmaceuticals, food & beverage, medical,

homecare and automotive.

The stands will focus in particular on ATS’s

ability to provide turnkey filling line solutions,

including bottle unscramblers, liquid filling

machines, lidding/capping machines and end

of line automated packing systems.

A major highlight will be the company’s

‘turnkey and complete’ end of line Spray

Trigger Capping System that offers a complete

spray trigger feeding, capping, robotic

cartoning/packing/sealing and palletising

solution. The advanced system provides radial

control and alignment of spray trigger devices

relative to container orientation to ensure fast

and accurate placement via an automatic

trigger feeding system.

The Spray Trigger Capping System is the

latest addition to ATS’s range of advanced

capping machines, which will also be on

display at the show. All incorporate high-

precision tightening technology featuring fully

programmable torque, speed, applied force

and vertical positioning of the capping head

to provide a guaranteed tightening operation

with factory networked closure result storage

(CSR).

In addition, ATS will demonstrate its FBL

range of jar-lidding and filling machines for

the food and drink sector, which ensure the

fast and efficient automatic filling and

tightening of glass jars and metal twist-off

(TO) and press-on, twist-off (PT) closures, with

or without a vacuum seal. They are suitable

for a wide variety of products including

mayonnaise, tomato ketchup, cooking sauces,

pickled vegetables, jams and honey.  All ATS-

designed solutions also offer fast changeovers

between different formats thanks to the

adoption of SMED (Single Minute Exchange of

Die) principles that allow change-parts to be

changed over quickly in under 10 minutes

with minimal fuss and instant return to

maximum production efficiency.

Other ATS packing line solutions on display

include a range of GMS versatile bottle

unscramblers that allow multiple container

formats to be carefully sorted and orientated

in a single machine system, and the SK

Pharma range of high-performance and

durable mixing vessels.

The PPMA Show will also provide the first

opportunity for ATS to demonstrate the latest

automated pallet wrapping machines from the

newly established Matco International UK.

The dual stand format at stands H42 and

J40 incorporates a specially created social

area for visitors, offering snacks and a bar. 

ATS PACKAGING TAKES CENTRE 
STAGE AT PPMA SHOW 2023

The UK’s leading specialist baker, Finsbury

Food Group, continues its track record for

trend-led and innovative NPD with this

autumn’s cake and sweet treat launches

from its extensive licensed brand portfolio.

For the first time ever a new multi-brand

sharing pack of ‘Mars and Friends’ cupcakes

will feature the nation’s favourite chocolate

lines, Mars, Galaxy Caramel and Maltesers,

together. The selection includes three Mars

chocolate cupcakes with chocolate nougat

frosting; three Maltesers chocolate cupcakes

with malt frosting and Maltesers; and three

Galaxy chocolate cupcakes with caramel

frosting and Galaxy counters. Available from

23 September in ASDA. RRP £7.50

Daryl Newlands, Head of Brands and

Marketing at Finsbury Food Group, said: “We

are excited to announce a wide range of

NPD for autumn. We continue to innovate in

line with consumer demands for exciting

indulgent treats at

accessible price

points. Our team has

worked closely with

our brand partners to

create products that

align with their master

brand equity, whilst

also creating unique

offerings that really

stand out on the cake

fixture.”

Further launches

include celebration

cakes from Skittles

and Disney, traybakes

from TGI Fridays,

brownies from Galaxy

and seasonal

shortcake bites from

Thornton’s.
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{ Eddie Edible Ink Printer }

Eddie is an edible ink desktop printer for printing full-

colour photos, logos, designs and text directly on to the

surface of baked goods and confectionery. And now it

is capable of printing on even taller items including

doughnuts, jumbo marshmallows, bars, bagels, and

mini cakes up to 60mm tall and up to 120mm wide

using its new Platform Kit accessory. 

Using the included carousel, Eddie prints a dozen

89mm cookies or other similar-sized items in just two

minutes and therefore making the process of printing

on to cookies, candy, white chocolate, biscuits,

macarons fast and easy. The carousel rotates the

cookies to the print position, then the printer pulls in

sweets one at a time, prints and sends them back to

the carousel – all automatically and hands-free. To

print on taller confections such as doughnuts, the

carousel is removed and instead the Platform Kit

accessory is installed. Each food item is then manually

fed on to the platform.

Due to direct printing, there is no strange film or

aftertaste, which would decrease the quality of the

food. The edible ink meets all EU and FDA standards for

use as a food additive, while the ink cartridge itself

meets cGMP standards and the entire manufacturing

and cartridge-filling processes are FDA-compliant and

cGMP certified. In addition, the direct-to-food printer

just received its Kosher Pareve certification, which

means that not just the ink is kosher but also ensuring

that the entire product and production processes meet

the strict standards set forth by a certified kosher

organisation. The edible ink is also Halal certified and

suitable for vegans.

Eddie turns treats into highlights and opens up new

profits by offering branded and bespoke products. The

printer was designed for professional and semi-

professional users, and keen hobbyists, who want to

take their creativity to the next stage. Helping to

increase production and profit margins, offering greater

customisation and personalisation.

The founders of The March Hare Bakery, Vincent and

Callie, are such professionals. They recently bought

Eddie as a direct ink-to-food printer is something that

the pair had always wanted. With business booming,

Vincent and Callie knew this was the perfect

opportunity to open some more doors by offering

personalised and branded macarons that they could

sell to the corporate, wedding and gifting market. 

The duo purchased Eddie due to the fantastic print

quality, speed, inks lasting a long time and the fact you

can print on so many different food items such as

cookies, chocolates, tic-tacs and so much more.

Vincent and Callie have only had their printer for

around six months and have already made a return on

investment. They’ve got several cool projects in the

pipeline that wouldn’t have been possible without

Eddie Edible Ink Printer.

More information about Eddie is
available at https://dtm-print.eu 

Print on to donuts and large
confections with the Eddie Platform Kit

Eddie Edible Ink Printer prints graphics and text on to
confectionery, baked goods, sweets and now taller food 

items of up to 60mm. 

FINSBURY LAUNCHES MOUTHWATERING 
NPD FOR AUTUMN 2023


